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Innovative Product, Traditional Brand

To say Composite Software is “innovative” may be an understatement to 

some in the Data Virtualization world. They have been offering a cutting 

edge business data enterprise solution aptly named Composite Data 

Virtualization Platform since 2002.

With such a focus on creating gold standard products, overall branding and 

marketing did not develop with the same focus through the years. To make 

an impact with current customers, Composite knew they needed to tell a 

better story starting with a website that could really engage customers.

What made Westminster a great fit to help Composite Software is our 

experience working with brands, appealing visual graphics and a  

technical expertise.

A Foundation Worth Building On

The first challenge was to understand the foundation supporting the 

Composite Software brand. We conducted a Brand Pyramid exercise with 

our Creative Director to put into words the essence of what the Composite 

Software brand is.

Once we understood what that was, we spent some time doing visual 

exploration for the logomark. What we found out was that the logomark 

was a good representation of their essence but could be evolved to better 

align with current tastes.

A simple but impactful improvement was to upgrade the typography. Then 

we took a look at the balance between the word shapes and the line and 

tried to find a combination that improved hierarchy. The result was to 

center the word “software” between the line - an important visual distinction 

because Composite Software is technically labeled as “middle-ware” in  

their industry.

Composite Software
Rejuvenating a Brand and Modernizing a Website Geared for
Customer Engagement 

KEY SOLUTIONS

• Branding Update

• Collateral Re-design

• Website Re-design

KEY DELIVERABLES

• Brand Consulting

• Updated Logo

• Updated Brand Elements

• Website – Visual Design

• Website – Programming

• Website – Integrating 
Marketing Tools

OLD LOGO NEW LOGO
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Marketing Strategy: Hi, Again

The brand work was a great start to the project because it allowed the stakeholders and the creative 

team to get on the same page. We all understood the company brand from a deeper level from having 

to improve it.

The next challenge was to adapt the new logomark and brand to customer-facing collateral. The 

marketing strategy behind the re-introduction consisted of two phases. The website would be the first 

step and launched first to serve as the foundation of where customers could find everything they need 

about the products and company. The second phase consisted of using the industry trade show circuit 

to build new relationships and bridge old ones with the new brand in tow.

The Website

www.compositesw.com

Since the website would serve as the backbone of their marketing efforts, it was crucial that it was 

visually appealing, engaging and organized. From a client standpoint, they had administration demands 

for updating content and technical requirements for tracking and customer relationship marketing  

(CRM) software.

The end result was a clean, tailored look with a technical edge that highlighted the brand essence of 

Composite. A website with so much content required a focus on usability design to enhance the work 

we did organizing and site-mapping the website.

We also installed state of the art tracking and CRM software so that administrators knew the current 

trends of online visitors and to follow up with customers who needed more information. These tools 

were built on top of a website content management system so that the administrators have instant 

access to the content.

OLD WEBSITE NEW WEBSITE
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The one negative about marketing bleeding edge technology 

products is that they can be difficult to explain. That’s why we 

specifically designed the marketing collateral to be straightforward 

and communicative with graphics meant to accentuate and not 

distract. For product brochures, we highlighted products with  

large screenshots that are well placed in the content for optimal 

reading comprehension.

White paper and data sheet deliverables would also be available 

online, so we made sure that they were optimized for download.

The Result

This project was a great example of tremendous teamwork as we 

solved complex problems and built useful tools that have been a 

benefit to Composite Software since 2009. We continue to partner 

on new initiatives and marketing campaigns based on the relationship 

and understanding we have for their brand.

“Westminster provides 
the talent and 
teamwork required to 
evolve our brand on 
pace with our growing 
business.”

– Sangita Patel, Senior Manager, 
Interactive Marketing

ABOUT WESTMINSTER 
PROMOTIONS

Westminster Promotions has 
been Silicon Valley’s trusted 
resource for branding, web, 
print, promotional items, and 
more. For more information 
about our products and services, 
please visit us on the web at: 
www.westminsterpromotions.
com or through any of the 
following Social Media sites:

CONTACT US

951 Benecia Ave.
Sunnyvale, CA 94085 
hello@westminsterpromotions.com 
408.962.1500

facebook.com/
WestminsterPromotions

pinterest.com/
westminster951/

twitter.com/
westmin951

linkedin.com/company/
westminster-promotions
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